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CONTENT PROBLEMS

MEMORABLE CONTENT

REPURPOSING CONTENT

VISUAL CONTENT

CUSTOMER-DRIVEN CONTENT

CONTENT GAPS

CONTENT WITH DATA

CONTENT PROMOCOUNTERINTUITIVE 
CONTENT
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google+ matters to you
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counterintuitive content
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the idea of bucking 
trends to do what is 
right for YOUR site.
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• 11 words
• 65 characters
• “10” is the best
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• 11 words
• 65 characters
• “10” is the best

• 7 words
• 47 characters
• uses the #14
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more content = better
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print is dead
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social
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“interestingly, Instagram was not at the 
top of the list of the most effective social 

media channels for reaching business 
goals.”
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understanding 
your efforts
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CONTENT 
LANDSCAPING

existing efforts

performance

competitors

search & keywords

social

what’s new?
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existing efforts

how much content are we creating?

how much content went live?

what types of content did we create?

what is the existing process?

how much does the content cost?
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what were your goals 
and did you hit them?
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competitors
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facebook ad library
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semrush ad research
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search & keywords
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all one post.
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moz serp analysis
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semrush content template
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storybase demographics
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demographics.io

shout out 

@ipullrank



@casieg #mozcon



@casieg #mozcon

social landscape
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demographics.io
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@ipullrank
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testing. testing.
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https://bit.ly/3v20jwQ
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thrive headline optimizer
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title experiments free



@casieg #mozcon



@casieg #mozcon

Source: Hubspot
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searchpilot
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utilize your resources.

time $$$ effort
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frequency: 20 vs 4
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all the tools.
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recordit
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create your goals.
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ignore the masses.
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be open.
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the idea of bucking 
trends to do what is 
right for YOUR site.
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Thank You!


