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“The truth is, we only become secure 
in our convictions by allowing them 

to be challenged.”

Kate Murphy – You’re Not Listening



Challenges of the B2B World

•Team decision-making
•6+ months sales cycle
•High lifetime value
•Niche market

•1 – 2 decision makers
•Short sales cycle
•Low lifetime value
•Broad market

B2C Consumer B2B Prospect



Goal #1: Attracting Users to 
Your Website



Schema Mark-Up for B2B

� SERP Saturation
� Easier Navigation

https://www.obilityb2b.com/blog/search-engine-saturation-multiple-ways-to-impact-the-serps/ 

https://www.obilityb2b.com/blog/search-engine-saturation-multiple-ways-to-impact-the-serps/


Schema Mark-Up for B2B Results

+204% Impressions
+120% Clicks

https://www.obilityb2b.com/blog/our-work/case-studies/schema-increases-rankings/

https://www.obilityb2b.com/blog/our-work/case-studies/schema-increases-rankings/


Metadata Optimization

� Understand User Intent 
� Improve CTR



Metadata Optimization



Metadata Optimization



Attracting Users to Your Website

•Set goals before optimizing
•Explore B2B schema mark-up opportunities
•Measure along the way



Goal #2: Giving Users the Best 
Experience and Leading Them to 

Conversion Points 



A/B Testing: Language
� More Reliable

+21.5%



A/B Testing: Color
� More Visible

+22%



A/B Testing: Resource
� More Actionable

+184%



A/B Testing: User Experience
� Easier Navigation

+33% +63%



Location Matters!

+157%
-38%



Top Nav Bar Optimization

+16% Video Views

� Improved Design
� Facilitate 

Conversion



Top Nav Bar Optimization

+101% Content Downloads
+98% New Users to Resources

� Immediate 
Information

� Improved 
Navigation



Top Nav Bar Optimization

+23% Purchases

� Improved 
Navigation

� Facilitate Path 
to Purchase



On-Page User Experience

•No one-size-fits-all optimization
•Testing, testing, testing!



Goal #3: Tracking Success and 
Encouraging Return Visitors



Performance Tracking

+65% Downloads

� Assess 
Performance

� Correct Course



Performance Tracking

https://www.obilityb2b.com/blog/how-to-track-and-audit-top-navigation-performance-to-improve-conversion-rate/ 

https://www.obilityb2b.com/blog/how-to-track-and-audit-top-navigation-performance-to-improve-conversion-rate/


Content Audit
0.58% CVR

7.50% CVR

� Identify Best 
Performers

� Prune 
Under-Performe
rs



Key Takeaways

• Always keep the full funnel in mind
• Test and track everything
• There is no cookie-cutter approach
• Honesty and transparency are key



“Thinking you already know how a 
conversation will go down kills 

curiosity and subverts listening.”

Kate Murphy – You’re Not Listening



Thank You!
joyce@obilityb2b.com
linkedin.com/in/joycecollarde
obilityb2b.com
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