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Why should | care about
neuromarketing you gorgeous




BILLIONS OF WASTED MONEY
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| WOULD DEFINITELY CHOOSE THE
KALE TOFU SALAD QVER THE CRISPY
BACON CHEESEBURGER. DEFINITELY.

DOES ANYONE WANT THAT LAST DONUT?
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Things have changed....
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V
just do it.

PRICE CHOICE SIMPLE EMOTION
—
50s - 70s 70s - 90s BRAND 90s - 10s 10s - 30s
HOW WHAT MORAL WHY WHO

PRODUCT IMAGE POSITIONING DIGITAL
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How does your brain work?
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The 3 parts of the brain

NEOCORTEX

LIMBIC SYSTEM

NNNNNNNNNNNNNNNNNNNNNNN



1 — Neocortex

NEOCORTEX

The New Brain

— The Rational
Controls imagination,
consciousness and
abstract thought.

LIMBIC SYSTEM
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1 — Neocortex

The New Brain

— The Rational
Controls imagination,
consciousness and
abstract thought.
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2 — Limbic system

NEOCORTEX

The Middle Brain
— The Emotional
Controls emotions,
judgements and
LIMBIC SYSTEM behaviour
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2 — Limbic system

~

The Middle Brain
— The Emotional
Controls emotions,
judgements and
behaviour

1AM
A BURRITO
OF SADNESS.
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3 — Reptilian brain

NEOCORTEX

The Instinctual
(Primitive) Brain
Controls the body’s vital
functions

Flight or fight response
LIMBIC SYSTEM Generate survival
reactions
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3 — Reptilian brain

~

FIGHT

>

The Instinctual
(Primitive) Brain
Controls the body’s vital
functions

Flight or fight response
Generate survival
reactions

FLIGHT
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Which part of the brain has the most control?
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Read out loud the colour not the word

PINK — —> BLUE
— PURPLE = PINK
BLUE — BROWN =
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Read fast & out loud the colour not the word

PINK — — BLUE
YELLOW —> PURPLE —> PINK
BLUE — — YELLOW
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Brain conflict

WORK TOGETHER

i

EFFECTIVE RESPONSE

DON'T WORK TOGETHER

PROBLEMATIC RESPONSE
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LIMBIC SYSTEM
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NEOCORTEX

The reptilian has a
greater impact on our
final decision than
neocortex or limbic
system
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Electroencephalogram (EEG)

The device analyses and registers the brain’s electromagnetic activity

Minimal Diadem Versatile EEG 32Ch
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fMRI Functional magnetic resonance

It measures and maps brain activity
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Facial coding:

To measure and register the voluntary and involuntary movements of

facial muscles
Al Lid Tightener

Lip Corner Puller

EXPRESSION INTENSITY

-
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Eye Tracking:

Look through your consumer’s eyes
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Alignment is not an option
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Strategy + Advertising & Client relationship

Client retention

and acquisition
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Strategy + Advertising & Client relationship

Client retention Market expansion

and acquisition or
New markets
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Strategy + Advertising & Client relationship

Client retention Market expansion 80% Brand 20%

product

and acquisition or
New markets
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PERSONAL

MozCon
Virtual

VISUAL

Salesbrain model

EMOTION

6 stimuli reptilian brain

Diagnose the pain or desire
1 - Self-centred
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6 stimuli reptilian brain

Diagnose the pain or desire
P 1 - Self-centred

Differentiate your claims

2 - Contrast

PERSONAL

Salesbrain model
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6 stimuli reptilian brain

Diagnose the pain or desire
1 - Self-centred

Differentiate your claims

2 - Contrast

Demonstrate the gain

3 - Tangible

Salesbrain model
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6 stimuli reptilian brain

Diagnose the pain or desire
1 - Self-centred

Differentiate your claims

2 - Contrast

Demonstrate the gain

3 - Tangible

Deliver to the reptilian brain
4 - Beginning & End

5 - Visual

6 - Emotion

Salesbrain model
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1: Diagnose the pain or the desire
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WANT TO DRIVE WITH UBER? [

UBE R

1N

p—

-

« =) Ly S Self-centred
: S Me, me, me

A ~- - vy
12 AR

—
{fes
U

TRANSPORTATIONTN o

SIGN Up
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Self-centred
Me, me, me

Does your content
help someone fix a
problem or stimulate
a desire?
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2: Differentiate your claims
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Use Contrast

The reptilian brain is
trained to notice
contrast.
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s 2 Download on the
- ® App Store

-

MozCon

Virtual

| want a bank that | can
talk to any time.

-
We’'re here 24/7.

monzo

“‘% ))))

S9ShEecde0lssL 852 2243

You make

GETITON
b’ Google Play Monzo, Monzg

Use Contrast

The reptilian brain is
trained to notice
contrast.
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Financial
outcomes




Financial
outcomes

Appearance or




Financial
outcomes

Appearance or
Love

Freedom
(more free time)




3: Demonstrate the gain
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Tangible

Demonstrate the
value of your offer

Sanders, Lyn & Ragonetti Associates, Trial Lawyers

JOLNES Connty Cowvt Find Frawpton, Ontavieo LEW AFT Tel (005043017001 Fav (R03)450.7008 wow tlra tom
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iPhone X

The longest

battery life in
an iPhone ever.

Tangible

Demonstrate the value of your offer

Virtual
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Tangible

Trust needs to
come out from
the mouth of
your audience
not you!
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4: Beginning & End
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Beginning & End

Placing the most
important info at the

beginning is a must, and
repeating it at the end is
an imperative
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5: Visual
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Visual

A picture is worth 1000
words.
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3 Colours Rule

Visual

Focused on appealing
from the consumer’s
perspective
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6: Emotion
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Emotion

, AR — gl What feeling does your brand
\  Spacious Tokyo Home k . brlng?

Hosted by Takashi & Li

) ¢ MozCon 3 colours rute,

AAAAAAAAAAAAAAAAAAAAAA



Emotion
The reptilian

brain is more
drawn to

e negative
emotion

Over a third of road fatalities in Canada involve alcohol - more than any other nation. Uber Canada and
MADD Canada launched an awareness €ampaign to remind Canadians of the consequences of impaired driving.

U B E I a The campaign launched with a powerful public service announcement. With its overarching message that,

“No mom should have motherhood taken away,” the PSA encouraged viewers to consider how their decisions

M O-t h e r h O O d have a lasting impact on those closest'to them.

Our goal with the campaign was to striké an emotional chord and convey the message that when impaired
driving takes someone’s life, it takes otherlives with it.
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Negative emotion

Focused on appealing
from the consumer’s
perspective
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One more mind hack?
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Employ the
power of the
gaze
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Vodw Dupers-O0
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Sensory Marketing:
Looks aren't everything

@ DL T M

VISION HEARING SMELL TASTE TOUCH
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6 stimuli reptilian brain

Diagnose the pain or desire
1 - Self-centred

Differentiate your claims

2 - Contrast

Demonstrate the gain

3 - Tangible

Deliver to the reptilian brain
4 - Beginning & End

5 - Visual

6 - Emotion

Salesbrain model
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INCLUDES A 90 DAY
PLAN FOR CUSTOMER
ACQUISITION

99 Strategies 9 9

to Get

TO GET
Customers CUSTOMERS

You may have 99 problems,
but getting your next
customer won't be one

FLAVILLA FONGANG

MM Mozeen




The assumption
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Improve your customer journey

qo

Y
> @ O

> 7 Think of a brand

\ ' you really love...
&
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Improve your customer journey

"l. Yo s 7

s
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===) EXxceed your expectations



“We must always surprise.”
--- Karl Lagerfeld

Source: Karl Lagerfeld

3 COLlOUrS rule.



Go beyond the expected
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AAAAAAAAAAAAAAAAAAAAAA



Go beyond the expected
Go beyond to support their ultimate goals
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Innovation
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Innovation
Strategic alliance
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Innovation must be part of
your company culture to
keep your customers
engaged




KFC & Moonpig

juas] [ ™mn

WILL YOU

BE MY

VEGYNTINE
THIS YEAR JENNIE?

(ALMOST) MORE

THAN

on
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Want more goodies?
www.3coloursrule.com/flavilla
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Thank You!

Find me online

Olink 4

@flavillafongang
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